POSITIONING AND STRATEGY

1. WHO is the target audience? 

(Demographics, psychographics-lifestyle, technographics usage/behavior of the category and 

your product/service, media usage, insights)

2. 
WHAT do they think and feel about the Brand?  (before they see the advertising)

3.
WHAT do we want them to think/feel about the Brand?(after they see the advertising)

4. 
WHICH product features support this perception?

5.
WHAT message do we want the advertising to convey?

6.
WHAT action do we want the target audience to take as a result of the advertising?

