
ART 376
ADVANCED TYPOGRAPHY















































PROJECT ONE
TYPOGRAPHIC HIERARCHY



Typographic hierarchy is an organizational 
system for content, emphasizing some  
information and diminishing others. 







A hierarchy helps readers scan a text, 
knowing where to enter and exit and how 
to pick and choose among its offerings. 



Each level of the hierarchy should be  
signaled by one or more cues, applied 
consistently across a body of text. 



A cue can be spatial (indent, line spacing, 
placement on page) or graphic (size, 
weight, style or color).







HIERARCHY

A typographic hierarchy expresses an organizational system for content, emphasizing some data and diminishing others. A hierarchy 
helps readers scan a text, knowing where to enter and exit and how to pick and choose among its offerings. Each level of the hierar-
chy should be signaled by one or more cues, applied consistently across a body of text. A cue can be spatial (indent, line spacing, 
placement on page) or graphic (size, style, color of typeface). Infinite variations are possible

hierarchy
By definition, visual hierarchy means a group of visual elements arranged according to emphasis. 
This emphasis is achieved through contrasts which stress the relative importance and separation or 
connection of design elements (the gestalt principles of proximity and similarity). The study of visu-
al hierarchy is the study of the relationships of each part to other parts; and to the whole. Visual 
Hierarchies emphasize the relationship of each element to the expressed content of the page. This 
emphasis can be broken down into three levels; dominant, sub-dominant, and subordinate.
A visual hierarchy is partly governed by punctuation. As a writer uses standard punctuation marks 
to separate words and clarify meaning, a designer introduces visual punctuation (space intervals, 
color, graphic forms, or pictorial elements) to separate, connect, and emphasize words or lines. 
Visual punctuation stresses a rhythmic organization that clarifies the reader’s or viewer’s under-
standing of the content and structure of an arrangement. If visual punctuation helps to clarify the 
meaning of the intended message, visual accentuation is the stressing of particular qualities 
important to the structure of that message.
The concern is relative emphasis: the properties of an arrangement that creates a hierarchy of dom-
inant, sub-dominant, and subordinate.



A little refresher on the
Gestalt Principles of Perception



The human mind groups smaller pieces  
of visual puzzles to make a greater whole. 
Things are affected by where they are and 
by what surrounds them.



The sum of the whole is greater than its 
parts. Some of the Gestalt Principles 
of Perception include:

Proximity
Similarity
Continuance
Closure



Proximity
Elements that are close to each other 
are grouped together. 



Proximity
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Similarity
Items that look similar are grouped together. 
Similarity might depend on relationships of 
form, color, size or alignment.



Similarity



Similarity
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Continuance
Once you start looking in a particular  
direction you will continue looking that 
way until you see something significant.



Continuance
We read left to right.
Use rules to direct the reader to content.



Continuance



Continuance



Closure
The tendency to see complete figures even 
when part of the information is missing.



Closure



Closure



PROJECT ONE

ANALYZE THE CONTENT 

VARY YOUR STUDIES AS MUCH AS POSSIBLE 
(THROUGH FORM + ORGANIZATION)

PLAY!







WELCOME BACK!


