presenting yourself



make it easy

Working people are busy.

People who may be looking to hire
more people are EXTRA busy.
So make things easy for them.



e Easy to find your contact details.
e Easy to quickly view and assess your work.

e Easy to see that your capabilities suit
what they are looking for.



your essential tools

* résume
e cover letter
 PDF sampler portfolio

e website



your resume

 One page is sufficient.

* Keep it simple, but craft the design with care.
First impressions are critical.

e Avoid name logos.
e Choose your email address carefully.

* Proofread! Then proofread again.



Brenna
Marketello

Education

B.F.A., VISUAL COMMUNICATION DESIGN

University of Washington

Seattle / September 2007—June 2011

GPA 3.65/ Dean's List twelve consecutive quarters
Emphasis is placed on the conception, creation, planning and
realization of innovative visual solutions to complex problems
in contemporary culture

DESIGN EXPLORATION SEMINAR

University of Washington-Rome, Italy

August 2009—-September 2009

Extensive five week seminar with emphasis on photography,
typography, art history and bookbinding. Designed and
handbound a book about our experience for final project.

Skills

Proficient in InDesign, lllustrator, Photoshop and MS Office
Knowledge of Digital Photography and Camera Raw
Programming Languages: Basic HTML / CSS, Processing

768 Bellevue Avenue East
Apt. #25

Seattle, Washington 98102
425.306.2964

brenna@brennamarketello.com
www.brennamarketello.com

Experience

DESIGN INTERN

Methodologie

June 2011—present / Seattle

Assist senior design team in producing highly creative, well-crafted
identity, print, interactive, and/or environmental communication
systems. Collaborate with senior design team in development and
execution of design concepts and design.

FREELANCE DESIGNER

Doug Wadden Design

June 2010—July 2011/ Seattle

Under the art direction of Doug Wadden, designed posters
for the 2070 and 2011 AGI Open Special Project, featured
in the event exhibition and catalogue.

DESIGNER

UW Housing and Food Services

August 20710—June 2010 / Seattle

Developed original printed and screen-based materials for events,
promotions, and informational purposes. Involvement in all aspect
of the design process—from ideation to final production. Worked
closely with design team and presented work to marketing account
managers and internal clients.

DESIGNER

UW Division of Design

June 2010-December 2010 / Seattle

Under the direction of Karen Cheng, redesigned the Husky Housing
Handbook for ASUW's Off-Campus Housing Affairs, a guide to
helping UW students, faculty and employees look for off-campus
housing as well as other basic housing logistics.

Activities

CLUE INSTRUCTOR

University of Washington

March 2010-June 2011/ Seattle

Lead weekly sessions tutoring students from the introductory
UW design course Design Foundations.

AIGA MEMBER
UW Chapter
November 2009—present / Seattle




Jessica

09/2007 - 06/2011

Seattle, Washington

08/2009 - 09/2009

Rome, Italy

03/2010 - present
Seattle, Washington

06/2008 - 03/2010

Seattle, Washington

10/2008 - 02/2009
Seattle, Washington

Katona

Education

UNIVERSITY OF WASHINGTON

BFA in Visual Communication Design
Expected graduation June 2011

3.7 GPA, Dean's List every quarter

UW DESIGN IN ROME

Five week program on design and photography.

Experience

STUDIO MATTHEWS - FREELANCE DESIGNER

Involved in research, ideation, and detailed design
of environmental graphics for 11,000 square foot
visitor center opening in Seattle in November 2011.
Designed campaign to promote the Burke Museum
to UW students, featuring a dimensional installation
on campus, brochure, t-shirts, and buttons. Project
won CASE District 8§ Communication Award.

STEADY FLUX - GRAPHIC DESIGN INTERN

Designed and produced 15 page company web site for
Steady Flux, a small marine/aerospace engineering
consulting firm. Created the graphics and layouts for
engineering proposals.

KELLEY MOORE CREATIVE MEDIA - DESIGN INTERN

Researched interior design products and techniques
for Kelley Moore, a Northwest lifestyle and enter-
taining personality. Developed concepts and des:

for television segments and events.

References available upon requ

icakatona@gmail.com
ssicakatona.com

9848 515t Avenue Southwest
Seattle, Washington 98136
425 444 1334

Activities

AIGA UW CHAPTER
09/2010 - 06/2011
Secretary

CLUE INSTRUCTOR
03/2010 - 06/2011

Led critiques for foundation
year design students at UW.

Skills

Photoshop, Ba:
and CSS, Photography




Peter Clarkson

pdclarkson@gmail.com
+44 (0) 7789 777 927

AUGUST-DECEMBER 2005

Had a wonderful introduction into the real
world of graphic design by being an intern
with the lovely people from Mind Design

(Wwww.minddesign.co.uk).

OCTOBER 2002-JUNE 2005

Successfully completed my degree at
the London College of Communication.
B.A. (honours) Typographic Design.

SEPTEMBER 2001-MARCH 2002

Started at the University of Hertfordshire
to study B.A. (honours) 2-D Design, but
decided to move to London.

SEPTEMBER 2000-JUNE 2001

Successfully completed my foundation
course at Brighton College of Art &
Technology.

PROGRAMS USED:
Quarkxpress
Photoshop
lllustrator
Indesign



JOANNE MURRAY/CV
DATE OF BIRTH: 06/03/84

I am currently searching

for a Junior Designer position
within a London Graphic
Design studio. | have gained 10
months experience in some
top London design agencies
since graduating in 2006.

My most recent work for YCN
has just been sent out to design
agencies across London, to
contact graduates and Junior
Designers who may want to
submit commercial or personal
work, with the possibility of
being featured in an exhibition
at the RCA in August 2007.

CONTACT DETAILS

Joanne Murray

262 Manhattan Building
Bow Quarter

Fairfield Road

London

E3 2UJ

Home 02089815685
Mobile 07772306357

www.jomurray.co.uk
jomurraymint@gmail.com

EDUCATION

Bucks College

BA (Hons) Graphic Design &
Advertising. 2003 — 2006
Result: 2:1

Leeds College of Art & Design
Foundation Studies. 2002 — 2003
Result: Merit

Benton Park High School, Leeds
AS and A2 Levels. 2000 — 2002
English Literature, Media
Studies, Art and Design

FREELANCE PROJECTS

YCN

YCN AT RCA/SHOW OFF

| was asked to design an
identity which is being broadly
used to promote a Call for
Submissions for YCN at RCA;
a new event being hosted at
the Royal College of Art in
August and September 2007.

Grafik advert

YCN CALL FOR SUBMISSIONS

| designed a single page advert
to feature in Grafik magazine, to
promote the call for submissions
for YCN’s Show Off project.

KEY

About me/Skills

Contact Details/Achievements
Education

Freelance Projects

Work Experience

WORK EXPERIENCE

YCN
Airside
Wallpaper*
Mode
Fivefootsix
SEA
NB:Studio

SKILLS

When | work | use In Design,
Illustrator, Photoshop and Flash.

ACHIEVEMENTS

FRIDAY LATE ANIMATE AT THE
V&A 2007

Assisted a flip book workshop
as part of the Airside team.

MILAN FURNITURE FAIR
EXHIBITION CATALOGUE 2007
Approached to design the
exhibition catalogue for Bucks
College design faculty
students attending the Milan
Furniture Fair 2007.

SHOW&TELL DEGREE SHOW
2006

Part of a three person design
team who executed a catalogue,
invitations and exhibition
signage for the Bucks College
degree show 2006.

D&AD STUDENT ANNUAL 2006
IN BOOK

Environmental poetry brief

set by Lippa Pearce: Take

one or more of Shakespeare’s
sonnets and represent the
words typographically within

a new environment.

SCARLET PROJECTS/
BLOOMBERG ANIMATION

One minute animation themed
around the word ‘small’,

chosen to be displayed in the
entrance to the Bloomberg
European Headquarters, London.



your cover letter

e Recommendations are an ideal introduction.
If you’ve got one, state it right up front.



Do your research:

* Who to contact.

* No ‘Dear Sir or Madam’. (Shows that you’re lazy.)
e Spell names correctly.

* A little flattery can go a long way.



* Keep it short and to the point.

e Why are you useful to them?
Not why this would be the perfect
place for you.

e Spelling! Grammar!
You are demonstrating how much
extra work you are going to cause.

* “| will call next week to follow up.”
(and do it).



When applying to a specific job:

* Read their job posting carefully.
What is important to them?
How can you answer that need?

 Tailor your response to them.

e Where possible, be specific about
your experience.



your PDF sampler

e Serves to get you in the door.

e Less is more. 3-5 projects is fine.
Your very best work, edited.

e Design ties to your résumé, cover letter.
» Keep size standard: 8.5 x 11"

e Watch your edges.



Marketello

Education

B.F.A., VISUAL COMMUNICATION DESIGN

University of Washington

Seattle / September 2007—June 2011

GPA 3.65 / Dean’s List twelve consecutive quarters
Emphasis is placed on the conception, creation, planning and
realization of innovative visual solutions to complex problems
in contemporary culture.

DESIGN EXPLORATION SEMINAR

University of Washington-Rome, Italy

August 2009—-September 2009

Extensive five week seminar with emphasis on photography,
typography, art history and bookbinding. Designed and
handbound a book about our experience for final project.

Skills

Proficient in InDesign, Illustrator, Photoshop and MS Office
Knowledge of Digital Photography and Camera Raw
Programming Languages: Processing

5200 University Way NE
Apt. # 602

Seattle, Washington 98105
425.306.2964

brenna@brennamarketello.com
www.brennamarketello.com

Experience

DESIGNER

UW Housing and Food Services

August 2010—present / Seattle

Developed original printed and screen-based materials for events,
promotions, and informational purposes. Involvement in all aspect
of the design process—from ideation to final production. Worked
closely with design team and presented work to marketing account
managers and internal clients.

DESIGNER

UW Division of Design

June 2010—December 2010 / Seattle

Under the direction of Karen Cheng, redesigned the Husky Housing
Handbook for ASUW'’s Off-Campus Housing Affairs, a guide to
helping UW students, faculty and employees look for off-campus
housing as well as other basic housing logistics.

DESIGN INTERN

Resolute Lighting

March 2010—September 2010 / Seattle

Responsible for image production and processing of light fixtures.
Edited and organized images to prepare for the current website.

Activities

CLUE INSTRUCTOR

University of Washington

March 20710—June 2011 / Seattle

Lead weekly sessions tutoring students from the introductory
UW design course Design Foundations.

AIGA MEMBER
UW Chapter
November 2009—present / Seattle

PARTICIPANT

Hello Poster Show

November 2009 / Seattle

Designed silk screened poster for show. Proceeds donated to three
organizations in the University of Washington district.
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16 A Dining Explosion
In A Tiny Basque Town

Sensescape Issue 01

Concept and design for Sensescape, a travel based publication based
on the five senses: sight, sound, touch, taste, and smell. brennamarketello.com



Plain
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Sensescape Issue 01

Concept and design for Sensescape, a travel based publication based
on the five senses: sight, sound, touch, taste, and smell. brennamarketello.com



Sensescape Issue 01

Concept and design for Sensescape, a travel based publication based

on the five senses: sight, sound, touch, taste, and smell. brennamarketello.com



Take Your Time

An installation and print collatoral that promotes living life slower
by rewarding the audience for slowing down through a growing
“manifeslow” on an interactive wall. Designed in collaboration.

brennamarketello.com
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Take Your Time

An installation and print collatoral that promotes living life slower
by rewarding the audience for slowing down through a growing
“manifeslow” on an interactive wall. Designed in collaboration.

brennamarketello.com



Take Your Time

An installation and print collatoral that promotes living life slower
by rewarding the audience for slowing down through a growing
“manifeslow” on an interactive wall. Designed in collaboration. brennamarketello.com




F D D D F D R T H D U G H T GEWT/CALLYMOD/F/ED CROPS

\WHAT IS GENETIC MODIFICATION?

TRAITS AND TECHNOLOGIES USED TO MODIFY CROPS GM CROPS IN THE US

(HT) HERBICIDE
TOLERANT

HOW GM CROPS AFFECT THE ENVIRONMENT

characterized proteins, fats, and carbohydrates, a
nilar C fats, and carbohydrates

270 348

T

Food For Thought

Researched and collected content for posters.

Informs the audience on genetically modified crops. brennamarketello.com



SEEDS FOR THE FUTURE GENETICALLY MODIFIED CROPS

FARMERS ADOPTION OF GM CROPS

IMPACT ON THE US ECONOMY

$51.9 BILLION

I 1996-2008
2008

50.4% &®  49.6%

REDUCTION IN \\\Q\ aw  NCREASE IN
PRODUCTION COSTS \\\\\ GM CROP YIELDS

GLOBAL GM PRODUCTION BY CROP

LEADING BIOTECH COMPANIES

Food For Thought

Researched and collected content for posters.
Informs the audience on genetically modified crops. brennamarketello.com
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JOIN US 1N VANCOUVER BC FOR THE
25TH ANNUAL CHI CONFERENCE,

THE PREMIER INTERNATIONAL FORUM
FOR ALL ASPECTS OF HUMAN-
COMPUTER INTERACTION. Computing

CHI Conference

CHI (Conference on Human Factors in Computing Systems) brings together
people from the design, user experience, engineering and technology.
Worked with clients during design process.

o
T
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Q
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brennamarketello.com



CHI Conference

CHI (Conference on Human Factors in Computing Systems) brings together
people from the design, user experience, engineering and technology.
Worked with clients during design process.

brennamarketello.com



JOANNE MURRAY/CV
DATE OF BIRTH: 06/03/84

I am currently searching

for a Junior Designer position
within a London Graphic
Design studio. | have gained 10
months experience in some
top London design agencies
since graduating in 2006.

My most recent work for YCN
has just been sent out to design
agencies across London, to
contact graduates and Junior
Designers who may want to
submit commercial or personal
work, with the possibility of
being featured in an exhibition
at the RCA in August 2007.

CONTACT DETAILS

Joanne Murray

262 Manhattan Building
Bow Quarter

Fairfield Road

London

E3 2UJ

Home 02089815685
Mobile 07772306357

www.jomurray.co.uk
jomurraymint@gmail.com

EDUCATION

Bucks College

BA (Hons) Graphic Design &
Advertising. 2003 — 2006
Result: 2:1

Leeds College of Art & Design
Foundation Studies. 2002 — 2003
Result: Merit

Benton Park High School, Leeds
AS and A2 Levels. 2000 — 2002
English Literature, Media
Studies, Art and Design

FREELANCE PROJECTS

YCN

YCN AT RCA/SHOW OFF

| was asked to design an
identity which is being broadly
used to promote a Call for
Submissions for YCN at RCA;
a new event being hosted at
the Royal College of Art in
August and September 2007.

Grafik advert

YCN CALL FOR SUBMISSIONS

| designed a single page advert
to feature in Grafik magazine, to
promote the call for submissions
for YCN’s Show Off project.

KEY

About me/Skills

Contact Details/Achievements
Education

Freelance Projects

Work Experience

WORK EXPERIENCE

YCN
Airside
Wallpaper*
Mode
Fivefootsix
SEA
NB:Studio

SKILLS

When | work | use In Design,
Illustrator, Photoshop and Flash.

ACHIEVEMENTS

FRIDAY LATE ANIMATE AT THE
V&A 2007

Assisted a flip book workshop
as part of the Airside team.

MILAN FURNITURE FAIR
EXHIBITION CATALOGUE 2007
Approached to design the
exhibition catalogue for Bucks
College design faculty
students attending the Milan
Furniture Fair 2007.

SHOW&TELL DEGREE SHOW
2006

Part of a three person design
team who executed a catalogue,
invitations and exhibition
signage for the Bucks College
degree show 2006.

D&AD STUDENT ANNUAL 2006
IN BOOK

Environmental poetry brief

set by Lippa Pearce: Take

one or more of Shakespeare’s
sonnets and represent the
words typographically within

a new environment.

SCARLET PROJECTS/
BLOOMBERG ANIMATION

One minute animation themed
around the word ‘small’,

chosen to be displayed in the
entrance to the Bloomberg
European Headquarters, London.



Client: YCN. Work: YCN AT RCA/SHOW OFF Identity, 2007. ltems: Invitation, envelope, postcards, letterhead, poster.



Client: YCN. Work: YCN AT RCA/SHOW OFF Identity, 2007. ltem: Invitation.



Client: YCN. Work: YCN AT RCA/SHOW OFF Identity, 2007. ltem: Invitation.



Client: Bucks College. Work: Milan Furniture Fair exhibition catalogue, 2007. Item: Exhibition catalogue, cover.
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Client: Bucks College. Work: Milan Furniture Fair exhibition catalogue, 2007. Item: Exhibition catalogue.
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Client: Bucks College. Work: Milan Furniture Fair exhibition catalogue, 2007. ltem: Exhibition catalogue.



Client: Bucks College. Work: Milan Furniture Fair exhibition catalogue, 2007. Item: Exhibition catalogue.



Project: ME/YOU SCRIPT, 2006. Sent out to design agencies across London, with the aim of finding a work placement.




)

My mistress’ eyes are nothing like the sun;
Coral is far more red than her lips’ red;

If snow be white, why then her breasts are dun;
If hairs be wires, black wires grow on her head.
| have seen roses damask’d, red and white,

But no such roses see | in her cheeks;

And in some perfumes is there more delight
Than in the breath that from my mistress reeks.
I love to hear her speak, yet well | know

That music hath a far more pleasing sound;

| grant | never saw a goddess go;

My mistress, when she walks, treads on the ground:
And yet, by heaven, | think my love as rare

As any she belied with false compare.

Project: D&AD entry, 2006. IN BOOK. Lippa Pearce, environmental poetry brief.
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Project: NB:Studio work archive. Designed on a work placement in April 2006.
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Project: Dialogue typeface, 2006. Designed for use in my Dialogue magazine.



Project: Dialogue table, 2006. Conversation table with a built — in script.
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Project: AO Plan Your Life poster, 2006. Typographic poster to plan your life, in the form of an everyday list.



Project: Bucks College degree show catalogue, 2006. Exhibition catalogue in the form of a newspaper.



Hi Sophie and Kristine

My name is Karishma. | am a young graphic
designer looking for work and this is my mini
folio and CV.

| am a recent graduate of Kingston University
and finished with a BA First-Class Honours
degree in Graphic Design. Since then | have
mainly been freelancing for Atelier Works
in Kentish Town, although | was also at the
Pentagram studio in Berlin for the month

of September.

I hope you like my work!
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This light installation utilizes
the only non-recyclable part
of any mobile phone; the LCD
screen. The LCD screens
together form an installation
which aims to promote a better
understanding of the lifecycle
of a mobile phone to passers by.

fHERE FREY  THERE BHRE =%
EREIED BORP PHONED SULL
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UPLSED U8 FROM LOPDon
FHONED RAELL O HOin B
* DEVELOPMENT -
To mock-up this design real
mobile phones fascias were
used to create the letterforms.

Porcelain Wedding Rings
Royal Society of Arts
Ceramic Futures Winner

This project looks at the issues
surrounding modern marriages:
and uses the porcelain materiale
to communicate the fragile and
precious nature of marriage to
modern couples

* RESEARCH

This very research based project
iInvolved contact with specialists
from industries unfamiliar to
me. This taught me how using
graphic design together with
other disciplines can create
new and exciting results.
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Barracks
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- After visiting the Hounslow
Army Barracks, the oldest in
. the England, | learnt that the
- listed buildings there are soon
to be converted into apartments
and so this joint project is
a proposal for a memorial
for the site in the style of an
architectural folio.

* RESEARCH

- After talking with soldiers at

- the Barracks about it's history
and how it is perceived by the
local residents, it became
apparent that the Barracks
has managed to keep a very
low public profile despite it's
fascinating history. It is this
which was inspiration for this
subtle memorial where the areas
of grass within the Barracks
make up the camouflage pattern
- when seen from the overhead

. aircraft landing at nearby
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single variety bouquets mixed bouquets
individual stems ribbon

pot plants gift card

foliage checkout
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This web software concept
Is aimed at allowing even the
most technophobic shopkeeper
access to the online market
of shoppers.

*HOW IT WORKS

The live feed from webcameras
dotted around the shop streams
footage of the shop’s stock
directly to its website. After
selecting exactly what fresh
produce the customer wants,
screen grabs of the browser
window serve both as receipt
for the customer and order

: form for the shopkeeper.
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shit 1 can’t
cope With this.
In Fact, Fuck it,

1am gay!
m gay

Forget what the designers say, the most influential trends
come not from their studio’s but from the streets of exciting
cities around the world. The people launching these trends
are the innovitive young folk who take inspiration from their
surroundings, creating a pastiche of retro and modern by
customising their look in new and refreshing ways. These people
don’t follow the trends they create them. Realising just how diverse
the streets of their respective cities are, these blogging enthusiasts set
out to record the bourgeoning trends and the people who sport them.

Vein takes a trip around the VWorld Wide VWeb to hunt down the best style blog’s from across the globe.
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. Vein Magazine

* | collaborated with a fashion

¢ journalism final year student
from London College of Fashion
and designed and this 100 page
fashion magazine targeted at
18-26 year olds.

* TYPE:

Although the target market's
lifestyle is heavily digitised with
the arrival of everything from
myspace to texting; trends
In fashion and music always
seem to stem from looking

at past decades for inspiration.
It was this idea about the
relationship between the digital
and the nostalgic which was
where the choice of the two
display fonts used throughout
the magazine stemmed from.

B3 ewitched
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Urban Age

This past Summer | have been
freelancing at Atelier Works

in London. | have been
working on a book which
contrast and compares six
major international cities
socially, economically and
environmentally.

* |[CONS:

| have been working on a series
of icons which represent facts
about each of the cities. This
set is to do with comparing
transportation in New York,

: Shanghai, London, Mexico City,
: Johannesburg, and Berlin.
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Education Work
2004-7 July, August, October 2007
BA First Class Honours Degree Freelance designer
Graphic Design Atelier Works
Kingston University, London Kentish Town, London
2003-4 September 2007
BTEC Art Foundation Work placement
Wimbledon School of Art, London Pentagram
Berlin
2001-03
A Levels October 2006
Ellen Wilkinson 6th Form, London Freelance design work for
MA Curating Contemporary
Until 2001 Design course run by
GCSEs Kingston University and the
Home Educated Design Museum, London.
Publications and Awards July 2006
Work experience
September 2007 SalterBaxter
Creative Review Magazine Notting Hill, London
Work showcased in issue about
talented design graduates. Winter 2005
Chick Smith Trott
May 2007 Attended advertising workshops
Winner of Royal Society of Arts
Design Directions Student Award Skills
Working on the Ceramic Futures
brief along with two other students, Experienced in Adobe Illustrator,
we won £2000. InDesign, and Photoshop, Final

Cut Pro, Quark and Microsoft
Office. Basic Dreamweaver and
Flash skills. Mac and PC literate.
UK Full Driving Licence.

| am a very hard worker, a good
listener, | pay attention to detail
and work well with other people

References available on request.

Thank you for taking the time to
look at my work. To see more of
it or if you have any questions
please contact me on

+447986 706 008 or
karishmarafferty@hotmail.com



mini portfolio of Magnus Polbratt

Welcome / | can start by mentioning that | am
My name is Magnus and this is a 25 year old Swedish graduate
my mini portfolio showing some of this year from the London

‘ of my best design work. It also College of Communication.
includes a line or two about who Over the last few years | have
| am, what | can do and what developed a love for letters and
| have done before. typography; which also has been

my pathway of study at LCC. My
design work tends to be simple,
with a good idea as a base, that
doesn't need to be covered in
fancy graphics. My interest lies
mainly in the editorial area of
design such as books, magazines,
posters and identity work, but

any new area of design is always
interesting.

Over the last year | have been
working as a freelance designer
for a small design studio called
400 Communications a few days
a week along side my studies.
This have helped refine my skills
greatly, especially learning how to
craft the sometimes crazy ideas
of a slightly naive college student
to a professional piece of design.
For more info on 400 please visit
www.400.co.uk.

| hope you enjoyed my work,
feel free to contact me with

any question you might have
regarding my Portfolio.

MagAzine

magnus@colophon.se
+44 (0) 7817 111 809

www.colophon.se

Project: 2006, Magazine + poster

We got given a research project
over the summer of 2006 to
research ourselves. | got my
family and friends to write who

| was rather then me writing who
I think | am or who | want to be.
| collected all these writings and
put together this magazine.
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name | Rina Hyo-dong Kim

me| hi. my name l~hyodonglu
but you can call me /)
f you want to reach me,
Just reach out and reach me.

bugif you can't be bothered,

glive me aring an

07917042984.
™ ™

u-:-jl'_'-ﬁ.-'rr are J';'i'iléj l:,-.-"u'] haye an ugly volce,
[lE 1 veite tom

1809 helen gmha,m hr:mse W

57 great russell street,

london, uk, wclb 3bd.

rjust drop me apemail instead at:

lkhdI'lIlE, k:zm@g‘ma,ﬂ.

but i'd be ur.-.r. py il you wrole to me,
) l.?.'l.].:-'t.' -J a6 111 write back.

because 1 will:

{ 'fl ;1|1 i1 also live stuck somewhere on the world wide web.
ple SOINEe a1l ", visit

)% wmn.r I‘ina.klm.ci}w

Lhank you.
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orij Oct 2004 - July 2007

: BA (hons) Graphic Design, Central Saint Martins College of Art
and Design, London.
Graduated with 1st Class Honours.

Sept 2003 - June 2004
: Foundation Studies in Art and Design, Central Saint Martins
College of Art and Design, London.

Jwork | July - Aug 2006
experience | : Brand London, London (a graphic design company) - Internship

I worked on ersating a rnew website.
Participated in the idea making, design and research processes of
the websalte, also creating a database for the contents.

June - July 2006
: ‘Lago Studio’ of Lago, Milan (idea bank of the furniture company)
- Workshop/Work expsrience
Worked on.the idea making and | "-'-':'Ei_*_-‘{]'jill_e.’.'f. if 5 new projects of
Legor Prodiet marxetin I promotion, new canteen

Aagisz and bran 5 2yt et o
Moiaipnady Sl dld DraT l AT PIOeCLE.

Sept 2005
: Tomato (Advertising Photography Studio), Seoul
= Part tlme wurk Expemence as Assmtant
ssigte everal photographic shoots for advertisements.




Aug - Sept 2005

: SangSangGwa SengGak : &ttt M2} (Advertising Company),
Seoul - Internship
Learned the process of how 21 advertisements are made in real
life and participated in idea making processes 1-1,1 1d r:.-;:..w-;m-:.h
Processes.

June - Aug 2005
: 3D Media Solution (Graphic design Company), Seoul - Internship
Had experience of editorial design, poster designing and POP

(Point of Pare u'Ln-—'J design.

; ; extra-

curricular
activities

June 2007

: D&AD Purtfollc: Surgery — nominated partlclpam
One of four students nominated t ollage to pa
.'x'l_'l"'.k.-.-fl-..-I.?. I.'at ing IK agencie: 1 design groups provide
-0n-one book and portiblio '1‘J'E for the UK's ereative graduates,
ffering adviee, encouragement and in many cases interviews and
] lacements.

[

May 2005 - present
: Andrea’s Writing Workshop (AWW) - Member
Participant and contributer of the ereatlve writing workshop.

Magazine ‘The Written Stuff? (2007) published.

Sept 2005 - 2006

: Central Saint Martins College of Art and Design Korean Society
-President

Organised "']r—"n'—11'JH'T"'—-'~.-’I”"-,F Lwo '«'-—.~Jr for 20+ people, and slso
various events to help the Korean students m Central | ..-11:.|. Martins
Gollege; and also to promote the [\l.JH.'-;'-]J culture in Londaon

Sept 2004 - 2006

: University of Lunan Korean Society (ULKB) Active member
Active member of x.f e ULKE as ti 1-* representative of Central Saint
Martins College of Art and Desig

Feb 2006
: Central Saint Martins College of Art and Design
Korean Society Party
- Promoter and organiser
Promoted and organised a party for apprax 460 people and

generated a proflt of £26500

Feb 20086
: Korean Culture and Food Night for the ‘University of London
Korean Society’ (ULKS), London - Stage Ma.nager
Assisted inorganising Korean Cultural Night for {oreign students,
I promoeting the

designed a brochure or the event, helped 1
event, and was in -—.-.m.:,z_;, w..['- - Jw nd baclk-gtade manademeant

Sept 2004 - June 2005
: Central Saint Martins College of Art and Design Korean Society
- Vice-president

Assisted the president for various event:




March 2005
: Central Saint Martins College of Art and Design Korean Society
Party

- Co-organiser and Poster designer

Feb 2005
: Korean Culture and Food Night for the ‘University of London
Korean Bcciet:;.r’ (ULKB) London - Eask st.age Ma.nager
igted 11 o J; mi. s Korean Caltur I igh =.' )iy J" reign students,
l J 1 'l::@__%: 1.:1-1 event m;-*. WaS ul.,- i11 charge of

volunteering
""-——-—-—l—"h..‘_.r_.--

July 2005 - present
Sﬂver Pea.ce {A hnme for the elderly people), Hanam, South Korea
A u;" Mineer ans I_ g Y 1,'-_;:.__1.:\___'_.:1 =7

May 2005
: Eorean Film Festival @ Prince Charles Cinema, London
- Assistant
Volunteered as ar sistant, helped with promoting the'event, and

administered customer service

June 2007

: D&AD New Blood Exhibition @ Old Billingsgate, London
DE&AD New Blood Exhibitlion uncovers the best new creative
graduates f 0

from the UK and around the world. Leading
gend over 2,500 of their best final year students to Old

Inlendon.

June 2007
: Central Saint Martins Degree Show @ Back Hill, London

May 2007

:WE MIX (West.East.Memories.Identity. Xperience) @ Nolias
Gallery, London
An exhibition ¢ * 1
To exhibit the volee of Asian
educational environmernt

'he University of Arts London.
identa in an Internaiional

April 2007
:‘Room' Exhibition @ Asia House, London

March 2007

:Work in Progress Show @ La Viande, London

A ‘work in progress’ 1'.1"'."1.'L'1'f-'l [ [/ BExhibition of the OF* L A Graphic
Desi

i Third year students of Central Saint Martins Collage of
and Deglgn

AT

June 2006

:Free Range ‘Discipline’ @ Free Range, London

A Central Saint Marting College of Art and Design Second yvear BA
(Graphic Design Show.




TOEFL (Test of English as a Foreign Language)

: seore 116/120 (1BT)

DELF (Diplome d’Etudes de I._.a.ngue Francais)

: DELF qualifications received

Tae Kwon Do

1end Dan recieved
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title

Logo: Dremu Skin Care - Organic Skin care range.

brief

Degign a logo, creating a feel or mood with the typegraphy that describes the nature of it.

: Wanting to express the organic and ‘raw'ness of the product while locking reliable and
professional, the concept 1s based on the thought of seeds in the soil (the letters ‘Dremu’ in
dots), growing up to become shoots of leaves.




Lhe

green

ﬂ

title

Logo: The Green Room - Urban Chic tea Room

brief

Design a logo, creating a fieel or mood with the typography that describes the nature of it.

: Coneentrating on the contemporary feel of an urban tea room, I focused on visualising the
handle of a tea cup and incorporating it into the logo.




Travel Guide: ‘Ttaly Veneto in a Brown Paper Bag'. (16.5 x 22 x 3 cm)

: Choose somewhere you have a strong connection with and put together your own personal
collection of eight things this place wouldn't be the same without.
They can be as mundane, obscure or obsessive as you likel

: A brochure of ny memories ufhﬂngmlt.iﬂm'fbrﬁ?eweaka Iﬂuldngbaﬂkamthﬂftseﬂnga
that I have felt, in conneetion to the location of a place, I connected the memoriestoa
mﬂwﬁmufﬂiglltammtathahlhawmﬂugbxbaﬂkmmm Dnﬂ‘ﬂh]mtrepmentsapime,
mprasmmgaparmnaldimﬂkamamyoﬂt&w
My memories provoke a feeling to the readers.
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title

Design somewhere you'd rather be: ‘A Stroll in the forest'. (RESEARCH OF CONCEPTUAL IDEA)

brief

Choose a Tube station platform and think how you can improve its general ambience, looking
at the emotional values of space,materials, colour, lighting,

: I chose to design a 'forest’, or to make the people feel like having a '‘Stroll in the Forest'.
Initial idea started from the concept of the imagery of light and shadows you can find in the
forest, and also the light of the morning dews. These ideas are corporated into the design and
structure of the platform. By the light & shadows, you will walk through the platform like

having a walk in the woods.
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Wall Chart: The history of the Olympic Symbols (100 x 100 c¢m)

3k

Design anything with the topic of the Olympics

: Using the colour and shapes of the five rings of the olympic logo, I had used it as a graphical
element to navigate through the history of the dofferent Olympic symbols.




Object Narratives (1): Killing gum, Homemade Tactics (14x15cm booklet )

18

Research an object or a product like a brick, or a grenade or a cup of tea but a not helicopter.
Then create a graphic narrative explaining what that product/object is, how it works and how
it exists over time.

: A ‘*homemade’ booklet of information, looking at different materials/methods to discard gum.

"y




N
Cloudiness (1)-1 : The Cloud of Covent Garden.

HRepresent clouds, which are patterns of density of things too small, insignificant or homogenous
to represent individuality. Make different reprezentations of different clouds. By ‘clouds’ we do
not just rnean weather related phenomena. So think broadly about cloudiness.

: By observing the crowd of people in Covent Garden, I mapped out a ‘cloud’ of crowds, I also
named them in French (The clouds were also named in French in the beginning, although later
the Latin names were used), depending on the situation. The red dots are the audience and the

yellow dots are the performers.

£




i _ ™
Cloudiness (1)-2 : The Cloud of Covent Garden.

iE

Represent clouds, which are patterns of density of things too small, insignificant or homogenous
to represent individuality. Make different representations of different clouds. By ‘clouds’ we do
not just mean weather related phenomena. So think broadly about cloudiness.

Byuhsﬂwmgthﬁumwﬂnfpaoplammwntt}mﬁen.lmppﬂdmta ‘cloud’ ﬂfcx'awds,
depending on the situation and moment. This 3D form represents and shows the moverment of
the crowd who are watching a performer perform, each layer equal to a moment, from the
beginning to the end in chronological order, thus literally creating a ‘cloud’ of crowds.

The red dots are the audience and the yellow dots are the performers.




rina hyodong kim

www.rinakim.com
hdrina. kim@gmail.com
07917042084

thank you.



Shi Yuan

Introduction

Skills

Languages

Experience

Education

Others

www.shiyuan.co.uk | schuyuan@gmail.com | +44 (0)78 0643 7692

I have had a passion for visual communication, both print and motion, and particular
interest in typography; I believe efficient typographic communication is about

clear hierarchy and meticulous attention to details. As a Chinese student graduated
this summer, [ have a diverse cultural understanding of East and West both
methodologically and aesthetically.

I studied at Design Factory International for two years, the technical training I received
from DFI gave the confidence to study in England. During my study in Portsmouth,

I developed my understanding of the history of design and the ideologies behind
different artistic movements. [ am versatile, eager to learn, and enthusiastic.

Proficiency in the use of most design applications including InDesign, PhotoShop,
[lustrator, Flash, Aftereffects. Experienced in 3D applications such as Cinema 4D.
Experienced in Post-production and Web Design.

English, Mandarin and Cantonese

2006, June: Why Not Associates, London.

Two months internship: Giving assistance to the development of several Identity
projects including LCF100, BBC, Square-Brussels. Also responsible for 3D visualisation
of environmental design and motiongraphic production.

2005, May: New Media Design Agency, China.

Three months Freelance; Solo responsible for brochure, poster and news advert design.
Also responsible for web design.

2005-2007: Communication design, BA (Hons)

University of Portsmouth, UK.

2003-2005: Communication design, Foundation

Design Factory International, ZhuHai.

Awarded Membership of ISTD

2007 International Society of Typographic Designers,
Student Assessment Scheme

Awarded Membership of Charted Society of Designers

2006 Charted Society of Designers, Student Competition
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* Keep it clean. the more visual elements
you include, the more chance they can
distract from the work itself.

e Captions should note just a few key points:
what was the problem and how did you solve
it effectively? Don’t state the obvious.

e Contact details on at least the first page.
Include your website.

« Maximum 5 Mb. (Use Distiller.)



your website

e Create with existing templates
(Cargo Collective, etc.) or build from the
ground up. Just do it with care.

e Full name, contact details easy to see/find.
* Intuitive and simple to navigate.

» Get your best work up front (top of the list),
make it easy to quickly see more.



School of Art Digital Portfolio Studio (DPS) - Home

€3 http://art.washington.edu/69 _Digital-Portfolio-Studio

atthews MyUW UWg

University of Washington School of Art

Searc_h

SoA Gallery

Art History

Visual Services = Technology Services - Tools & Equipment = Writing Center Library

Digital Portfolio Studio - DPS

ART BUILDING, ROOM 022
HOURS

Monday, 10am - 6pm

Tuesday, noon - Gpm

Wednesday, 10am - Gpm

Thursday, noon - Gpm

Friday, closed

Closed during all quarter interims and university holidays

CONTACT

Tel: Photo Lab Monitors (206) 685-7455 (room 010 or 020)
Workshops & Training - Email: Doug Manelskl

Facility Supervisor - Email: Michael Van Horn

ABOUT

The Digital Portfolio Studio (DPS) provides support for SoA students to migrate their
work into the professional environment. With some assistance from on-site staff and
occasional workshops, Art students learn how to document their work using current
technology. Art History students may use the digital copystand in the DPS to create

images for presentations.

USING THE DPS

Students must sign a use agreement before their first reservation is made.
Reservations must be made in person.

All rules are explained on the use agreement.

There is a §5 lab fee for each two-hour time block.

Advance reservations are highly recommended, especially near the end of a quarter.
Equipment is for use only in the DPS during normal operating hours.

EQUIPMENT
There are four workstations available:

a copystand for smaller, flat work

a tabletop with background material for small, 3D work

a tented tabletop to control reflection for glass and metal work
a larger space for large flat and 3D work

Tripods, lighting, and a digital SLR camera are provided.



e Less is more. Don’t show any projects you
need to apologize for.

e Avoid long captions/descriptions.
(Show rather than tell.)

* The site design should showcase your work,
not overpower it.



for all of your materials...

e Get objective opinions from an honest friend.
 Seek feedback from non-designers.

e Partner up for proofreading.



find the work you want

e You'll find work where you look for it.
e Start researching now.
* Work to create your own opportunities.

 Apply even if they are ‘not hiring.



next deadline:
friday april 20

Bring in for review/discussion
your in-progress:

e résumé (printed out)
 PDF work sampler (printed out)

» website (printed pages, or on screen)








