Name: ___________________

      Section: ________

TA: ______________________


Communications 200

Spring 2002

Assignment 1

Due Date: May 3th in Sections
Purpose: The purpose of this assignment is to give you an opportunity to think critically about (a) the difference between “media reality” and “reality” and (b) to see the way in which television shows can be considered vehicles for advertising.  Both of these are important elements of being a critical media viewer.

Focus:  You need to watch (and ideally, tape) one episode of the show Dawson’s Creek (Wednesday, 8 PM).  You may choose from either the episode for April 10 or April 17.  We will put taped copies of both shows in the OUGL Media Center.

What you need to do:

1. You need to complete the attached table, identifying the key characters and situations in the show.

2. You need to complete an attached table, discussing the commercials shown during the first half hour of the show. You need to discuss between 10-15 commercials in the order they appear during the transmission of the show.
3. You will need to write 2 short (1 page) essays on both the show itself and on its commercials. Read the details to write your essay in Part 3 and 4.
Grading Criteria: The assignment is worth 50 points and there are four parts that you need to complete.

Part 1.- Brief summary of the episode and the table (
5 points

Part 2.- Table with the list of commercials(

    
5 points


Part 3 and 4.- Two one-page essays 20 points each (
40 points








TOTAL           50 points

Each essay will be graded considering: a) Grammar and clarity of the writing (4 points) and b) Overall quality of the argument (16 points), this means that you need to address all the questions listed in Part 3 and 4 and you need to provide evidence and examples to support the arguments that you make. These criteria will apply for each of the two essays.
NOTE: Late papers will be penalized with 5 points per day

Dawson’s Creek.

Date ____________________________

Brief summary of plot for this episode:

Part 1.

List the key characters in this episode, describing them by the various characteristics noted.

	Character’s name
	Gender

Male or female?
	Race/ethnicity
	Body type (thin? Average? Muscular?

Large/heavy?)
	Economic class (based on home, discretionary spending)

Poor? Working class? Middle? Upper middle?  Rich?

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	


Part 2.
List the commercials you saw during the show, in order or their appearance, noting various characteristics of them as well

	Product Name, brief description
	Cost

Less than $5?

$5 to 15?

$15 to $50?

More than $50?
	To what age category would this product most appeal?  
	Race of those speaking in the advertisement
	What is the “appeal” made for this product?

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	


Part 3.  Essay 1  One page total, double spaced.

In way ways is this show not realistic?  How does it differ from the average lives of most Americans?   In what ways is this show realistic?  Whose experiences does it reflect? What do you think are the implications for society (positive and negative) when shows like this one distort reality?
Part 4. Essay 2  One page total, double spaced.

Advertisers think very extensively about the nature of their ads and where they place them on television.  Indeed, the “package” of show and advertising is complementary – meant to reinforce one another. Based on the show and the ads: to whom is this show targeted?  How do the show and the ads reinforce one another?   How does the show support the ads? What kind of products you would never expect to be advertised during the time of the show?
