STUDY GUIDE FOR FINAL EXAM (WEEKS 7-10)

WEEK 7 ( NEWS are socially constructed
News ideals: Publishing and Journalism of Exposure

1. The importance of media (news) for democracy ( news inform the public about the world

2. News: Media Reality vs Reality ( how are these two different.

News norms.

3. General writing format:  who, what, where, why, when, how

4. Most important facts first: “inverted pyramid”

5. Need for news:  News “hole” in media: filling time, space.

6. Proliferation of media

A,- EXTERNAL INFLUENCES ON NEWS ( organizations outside news media that affect news

1. Government. ( has limited control over news; media was wide discretion to print news about public interest

2. Advertisers ( played a minor role until the 19th century. The industrial revolution created a new role for advertisements because of three components of the revolution: Mass production, Mass Distribution and Mass marketing. Ads were the best way to inform potential consumers about a wide variety of products.

3. Interest Groups ( They use media to focus public attention, create public awareness, persuade. Interest groups often try to influence legislation, as well as public opinion and behavior. (For example: NRA, Mothers against drunk driving, etc.)
4. Other media ( Journalists read, watch and listen to news from their own and from competing organizations. When a story breaks first in one medium, it may quickly be picked up by other media like the New York Times, CNN and NPR

5. Community Concerns ( The kind of community from which a medium operates influences content.
B.- PUBLIC RELATIONS TODAY ( A key goal of organizations using public relations: Get your message into the media, as news. News has higher credibility than advertising, so getting reporters to deliver your message to the public is ideal.

Functions of public relations: 1. Publicity: 2. Communication: 3. Public affairs. 4. Government Relations: 5. Community Relations. Who uses public relations?

· The Tylenon Case illustrates the power that public relations have.

· The National Rifle Association is also a good example of the way public relations work

· Public relations is not only use for special events like these two examples, they are also use in an every day basis by organizations that want to get the media to publicize them and their actions. Public relations messages are always in the news.

· Press releases come in two forms: print and video

· Video news releases VNRs ( many public relations firms use video news releases a lot. VNRs are in ideal way to place your image on small TV stations, which need cheap and easy to use footage.

· Also, see Hachten Chapter 1: What is the “national media” referring to and what role do they play? What are some strengths of broadcast media and print media in reporting major news stories?

 WEEK 8 (  INTERNAL INFLUENCES ON NEWS

1. Missions of journalism: to serve and represent the people; to be the “fourth estate” the watchdog for the government; exposure of wrong doing so the publicity leads to change.

2. Principles of Journalism: protecting freedom of speech; responsibility; freedom of the press; independence; truth and accuracy; impartiality; fair play.

· Pullitzer Prices ( recognize and award good quality journalism

A.- Investigative Journalism ( Stories that have an impact on the way we live our lives (for example: Seattle Times articles on health care of elderly, infirm and disable citizens; Watergate and the role of the Washington Post)

B.- The Norms of Journalism ( non partisan; unbiased news just present facts no opinions; journalists rely on knowledgeable persons (SOURCES); they present information for the betterment of society and to maintain good government; journalism of exposure; press does not take sides.

C.- News Values ( Impact, timeliness, prominence, proximity, unusual/bizarre, conflict/controversy.

PRESS AND POLITICS ( There is a mutual dependence between media and politicians. 

1. Agenda Setting ( News define key issues of the day
2. Priming( Media’s choice to focus on one issue and not other influences the standards by which the American public evaluates leaders.
3. Framing ( The way issues are defined. It can be thematic (provides context) or episodic.
A.- The News Process: No media agenda; reliance on sources; need to be interesting; competition

B.- News Management by politicians ( political leaders have had a high degree of success in managing the news. How do they do it?  

· Sources: political leaders who are knowledgeable and have access to media have great influence because they are key sources on news. Lance Bennett’s “indexing rule” which means that coverage of events is tied to the views that prominent people have on a subject.

C.- News at all times ( 1.- Economics of news at all times: less reporting more commenting. Reporting is expensive and time consuming. 2.- Ratings and non-news; 3.- No Gatekeepers. 4.- Second hand sources. 5.- Echo effect

WEEK 9 ( TELEVSION AND LOCAL NEWS

· What factors influence local news reports? : The cost of news, the closeness of the story to cover to home; the kind of technology that it is used to transmit the news; the ethnic composition of the community; Ratings and consultants 

· How do news media exploit and maximize fixed costs? What does this mean? ( 

· Why are visuals important for local news?

A.- Diversity issues and news (  besides the factors that we studied already, issues of RACE also influence and shape news reports. 

· TV and Black stereotypes.- very important study of local news shows in Chicago by Robert Entman. He found that blacks far more than whites appear as suspects in crimes. Part of this: the nature of the crimes involved. Whites charged with newsworthy crimes are more spot news, white collar crime and they are more likely to be middle class and make bail and have lawyers serve as spokesmen.

· The larger question: Are the media white? What does this mean? Are there reasons to support this claim? Is there something that we, as media consumers, can we do as media consumers to change this situation?

· Patterns in terms of media and race: Personnel (12% diversity); Invisibility of people of color (not generally news makers); Stereotypes; Sources (framing of events from a particular perspective).

WEEK 10 ( Internet and Conclusion of the class (Media Reality vs Reality)

A.- Internet characteristics: (1) Immediacy: right now, 24 hours a day (2) Ubiquity: Wherever you are (3) Transparency: everything is available (4) Relevancy: Directly relates to you, not to a mass market.

B.- History of the Internet and some key goals in the early development of this technology: 

1. Cold War origins.  Advanced Research Project Agency (ARPA); Create communication. network that could survive nuclear war.; Decentralized, Redundant , Packet switching (packets of digital information in cyber- space

2. ARPANET (1969-70s). ARPA scientists share computer power and ideas; Computers huge; access limited; At this time, computers the size of rooms, so few had access to using them.

3. 1980s: Internet growth.  Rise of PC s ; Rise of E-mail (1989: 159K users; 1993: 2m users; 2000: 33m users); Exponential demand and growth in Internet use.

C.- Current Uses of the Internet: 1.-Electronic Email, 2.- World Wide Web, 3.- Threaded Conference, Systems (USENET) or network news. Users enter messages and within a day or so, the messages are delivered to nearly every other USENET host for everyone to read. (Not synchronous). 4.- On-Line Chat Rooms (Synchronous , Conversations/reaction). 5. Multi-User Domains (M.U.D.s). Text-based VR; Role-playing games; same time. 6. Streamed Broadcast (receiving, sending audio and video). 7. Internet telephone and video telephone.

D.- Political Information and the Internet:  1.- Elections; 2.- Politicians websites; 3.- Politics and e-mail; 

E.- News and the WEB: 

1. Starr Report: transforming the web as a source of political information. 445 page report. Within minutes of its posting, traffic on the Net reportedly jumped 75% from normal levels. Dozens of sites reproduced the document in full, so as not to freeze up one or two sites. 

2. Quality of News? Gatekeepers? Internet and "news" and rumors.

F.- Decency and the Internet: About 3% of all porn sites contain pornography -- but this means, given the rapid expansion of the Internet, that there are more than 10K such sites. They are usually easy to get to. Efforts to restrict the Internet run into the First Amendment’s guarantee of free speech and press. The feeling is that the number of porn sites will grow, especially as efforts to control the Internet have been struck down by the U.S. Supreme Court.

· Communications Decency Act (  Passed by Congress in 1996. Made it a crime punishable by up to 2 years in prison and $250K in fines to publish indecent material on the Internet in a manner available to those under 18 years of age. 

· Child Online Protection Act (CDA II) A second federal law, Child Online Protection Act --nicknamed CDA II -- being challenged in federal court in Philadelphia. It requires commercial Web sites containing sexually explicit material deemed harmful to minors to cordon off the content or face criminal penalties of up to six months in jail and fines of $50K per violation. 17 groups and businesses are fighting it. 

· Cyber filters( What are they? How do they work?
G.- Advertisement and the Internet( What are some of the strategies that advertisers are following for online advertisement? Why is it attractive for advertisers to use the Internet? (More users; world wide  web is very popular; What are some problems with Internet Advertisement? (Costs, Security, Computers are unreliable, Consumers online are skeptical about buying products that they haven’t seen or touch)

H.- The future of the Internet( The importance of convergance

I.- MEDIA REALITY AND REALITY (
· We can't live in Media World. It's not real. Media World is a pretty nice place. It's fun to watch it but it's important to remember that it's not real. You cannot live there. It's make believe. For those of us who are fairly heavy users of media products, it's crucial to remember this.

· Media influence. Media influence how we see the world. There is substantial evidence that heavy users are more influenced by light users. Gerbner's discussion of the mean world syndrome clearly shows that people who watch a lot of violence come to think the world is a far more violent place than it is. 

· Why is Media Reality different from Reality? It's easy to blame the media for all of this. Politicians and various kinds of moral reformers (across the political/social/cultural spectrum) blame the media for doing a bad job, contending that they are biased. Important to get a larger sense of how media operate -- and therefore why media almost invariably distort reality.

· External influences. There are many people who are tireless (and apparently with unlimited funds) who work to influence media. Politicians work very hard to manage and shape the news, making it difficult for the media to present an unvarnished story of what's going on. Across the political spectrum this is true; this is not a criticism of any one political party.
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