COM 201 Practice Exam 3

These are some practice questions that might be useful as you prepare for mid-term exam #2. 

None of these questions will be on the midterm, but they represent the kinds of questions that will be on the exam.  In fact, some have been questions on previous exams.  

On the actual exam, multiple-choice questions will be worth two points each, and short answer questions will be worth four points each.  The correct answers for these questions can be found at the bottom of the page.

1. Advertising in colonial New England . . . 

a. used magazines as the primary media to reach citizens.

b. focused on land sales, religious beliefs, and transportation services.

c. refused to create ads focusing on runaway slaves.

d. often created ads focusing on runaway slaves because the ads were considered a public service.

2. In “Sex, lies, and advertising,” Steinem argues that . . .

a. advertising influences the content of women’s magazines.

b. all advertising for women is sexist.

c. advertising is the only way that magazines can survive.

d. advertising provides unimportant information.

e. advertising in women’s magazines should be banned.

3. Which of these is a legitimate media defense against a charge of libel? 

a. Journalistic sloppiness

b. Fair comment
c. Actual malice

d. Negligence

4. People who disagree with the “media imperialism” argument ...

a. often argue that mass media messages produced in one culture have no effect on other cultures.

b. suggest that the Internet has ended the power of western mass media to shape other cultures.

c. suggest that it’s more accurate to see the global media landscape as a complex web of industries and cultures, without a clear center.

d. All of the above. 
5. Which one of these is accurate about reggae music?
a. It was created by black slaves in the U.S. in the 1840s, then was taken to Jamaica by slave traders in the subsequent decades.

b. It has strong themes of black pride and empowerment embedded in its lyrics.
c. It gained international attention only with the development of music videos and M-TV.
d. It began when American music companies went to Jamaica and held a competition to identify young, talented musicians.

6. In the 1980s the Federal Communications Commission of the U.S. government took several actions that had direct impact on the regulation of mass media industries.  Identify two of these actions and briefly explain them. 
7. One of the more optimistic theories about the Internet, touted by some scholars and policy-makers, is that it fosters democratization. This viewpoint contains two assumptions.  Identity two and briefly explain them. 
Answers

1. d
2. a
3. b
4. c

5. b
6. Possibilities include: created loose restrictions on number of over-the-air broadcast properties a single owner could hold, making new limit 12 radio and 12 TV stations; created exceptions for TV ownership that said one station per market, and total over-air TV stations could not reach more than 25% of U.S. audience; and eliminated rule that owners must hold a broadcast license for at least three years before selling it.  [You would need to identify two and briefly explain them.]

7. Possibilities include: everyone who logs on Internet is thought to be equal in cyberspace (no class, racial, gender distinctions); all information on the Internet is freely flowing without any governmental controls, which allows for all thoughts to exist and compete openly. [You would need to identify two and briefly explain them.]
