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TYRA BANKS IS FAT

Women have been commodified to fit a certain image in order to gain worth and respect. Seldom do we hear critiques of women’s size in terms of their health but rather their visual and sexual appeal. 
Although Marie Osmond cites her motivation for her  weight loss as health concerns in her Oprah interview,  we know deep down inside ourselves it’s really a comment on  how awful we look. With constant bombardment from the media of idealized, airbrushed, impossible to achieve perfect bodies, real women feel that their bodies will never be right enough and are constantly under pressure, comparing themselves to these images. Media moguls present these images to inspire us to buy this dress, buy that cream, go to this fitness gym, nip here, tuck that in order to increase their bottom line.

The dehumanization and commodification of women to sell products lead not only to loss of feelings of self-worth but also to violence toward women. When we can’t live up to these idealized images that are produced for the pleasure of the men surrounding us we become the anti-thesis of those images. Whether it’s a photographer telling Kirstie Alley to “turn around ‘fat ass’ so I can shoot you,” or a loved one berating you for being a ‘fat cow,’ we lose the incentive and the will to lose the weight for the sake of our health and fall into a further abyss of eating and weight gain causing a vicious cycle depriving us of physical as well as emotional and mental health. 
With the majority of advertising being aimed at white women of a certain bodily ideal produced through the lens of white male dominated media, women of color have few images of themselves to identify with or emulate, therefore pressuring them to aspire to the white ideal, which constantly forces women to compare themselves to unrealistic images that belittle their own self-worth.  Women who play these roles often unwittingly compound the damage in their own quest for success in a myriad of ways. When Valerie Bertinelli proudly exhibits her new bikini body, we cease to see her as a woman, mother, human being but rather a product – a package for consumption. While aspiring to a defiant stance of “so what,” when Tyra Banks dresses herself and her audience members in matching body suits displaying their weight numbers, rather than human beings they become products of their body size. No matter how powerful her words are in respect to the dissolution of these attitudes, the impact of the visual images we are left with are the less than perfect packages that will never measure up as long as the systemic objectification of women continues.

QUESTIONS

How does Tyra Banks’ positioning of herself as a “post-identity” everywoman and at the same time as an African-American supermodel embodying niche desirability influence the effectiveness of her performance of defiance toward media criticism of her weight gain?

What effect does it have on real women when stars go public about their weight struggles then proceed to aspire to the idealized image but then subsequently fail?
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