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 Environmental messages only convey powerful meanings when their marketing or community relations approaches are compelling. Without sending clear, direct, and significant messages to the general public, environmental change cannot be truly effective. In order for environmental change to be successful environmental marketing and community relations departments must find functional and informative ways to express their ideas to the public. 
My internship was with the PCC Farmland Trust. The Trust is a separate non-profit organization, which was founded by PCC Natural Markets in 1999. PCC Farmland Trust is an independent, community-supported 501(c)(3) land trust that strives to protect and preserve organic farmland in Washington State.
Since the Farmland Trust was created there has been no consistent form of marketing in the PCC Natural Market Stores. I began my internship by visiting all eight of the PCC stores, taking inventory and documenting the presence of the Trust. After the data was collected, I compiled this information into a store presence portfolio, identifying the best and worst practices of each store and making future recommendations. These suggestions focused on consistency of content as well as clarifying and strengthening the message the Farmland Trust is sending to the public. At the end of my internship, I presented this information to the executive director and office administrator of the Farmland Trust as well as the Director of Community Relations of the PCC co-op. While at each of the PCC stores, I photographed products of the vendors that support the trust. Later, I created a personalized flyer for each vendor showing the Farmland Trust’s thanks for their support for the year. 
This experienced helped me understand the significance of effective marketing. Having the opportunity to evaluate and make recommendations on a current environmental marketing project enhanced my understanding of what successful messages are and what a company’s positive store presence would look like.
