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Week 2
Rise of the Amateur: The Return of Folk Culture
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• “folk culture” -- communities of ordinary people

• Got the Blues?  Grassroots, mutual copying. Rural.

• Robert Johnson -> Chuck Berry -> Keith Richards

• Mass Media:

• 19th c: photography, telegraphy, rotary power 
printing, the typewriter, transatlantic cable, 
telephone, motion pictures, wireless telegraphy, 
magnetic tape recording.

• 20th c: radio, television.
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• Copycats? Benkler “On the shoulders of giants”

• users=consumers=producers=tomorrow’s innovators

• What does all this new participation and content 
create?

• niche products -- “the long tail.”

• low demand items collectively add up to large market share.

• why now? low cost of storage & distribution

• consequences for content producers?
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Control of Production
• Benkler “Communication”

• initial utterance of humanly meaningful statement.

• the utterance must be understood as “relevant” or “credible.”

• the utterance is distributed to others who find it relevant and credible.

• Industrialized Media: integrated, often controlled 
by large institution.

• Radio: 1920’s amateurs (boys & men) listening.

• no networks, no regulation, no fixed frequencies.

• broadcasters: department stores, newspapers, manufacturers, colleges, 
labor unions, socialists, amateurs.

• Titanic “all passengers safe”-- WWI licensing -- 
advertising corporations/state control -- national culture.
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The Conflict (again)

• Control: piracy, distribution.

• Benkler: “clash between incumbent 
institutions and emerging social practice.”

• Jenkins: “collaborationist approach”

• courting fan allegiance - a stake, creative 
contributions
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Housekeeping

•grad culture

•participation

•talk to me

•self-introduction (project).
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Part 3.
• Wikipedia: OECD

• publication requirement

• creative effort

• creation outside of professional routines & practices

• O’Reilly: Web 2.0

• Minute Papers Week 1

• Facebook: social networking UGC.

• Breaking News: your links.
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